
     
 
                                                 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

�
��

��
�

�
�

��
��

�
�

�
��

��
�

�
�

��
��

�
�

�� �� P
ro

m
o

te
 p

ro
fe

ss
io

n
al

is
m

, e
d

u
ca

ti
o

n
 a

n
d

 e
th

ic
s 

w
it

h
in

 t
h

e 
re

m
o

d
el

in
g

 
in

d
u

st
ry

 t
h

ro
u

g
h

o
u

t 
th

e 
F

o
x 

C
it

ie
s 

�
��

��
�

�
��

��
�

�
��

��
�

�
��

��
�

�� ��
C

o
m

m
it

te
d

 t
o

 p
ro

vi
d

in
g

 in
n

o
va

ti
ve

 v
is

io
n

 a
n

d
 e

xe
m

p
la

ry
 le

ad
er

sh
ip

 in
 

su
p

p
o

rt
 o

f 
in

d
u

st
ry

 e
xc

el
le

n
ce

 

� � � 	 � � 
 � �� � � 	 � � 
 � �� � � 	 � � 
 � �� � � 	 � � 
 � � � � �� � �� � �� � � ����
 

General Membership Meeting 
Greater Fox Cities Area Habitat for Humanity ReStore 

Wednesday May 20, 2009 
 
 
 
 
Habitat ReStore 
3000 East College Avenue, Appleton, WI 
 
This month the General Membership Meeting is being hosted by our member, Greater Fox 
Cities Habitat for Humanity ReStore.  The Habitat ReStore is one of the few building 
materials re-use centers in Wisconsin.  Everything sold at the ReStore has been donated 
from individuals or companies.  In addition they accept new and used building-related 
materials from contractors, suppliers, remodelers and others involved in the remodeling 
industry.       
 
The ReStore accepts items including, but not limited to, cabinets, lighting and plumbing 
fixtures, hardware, roofing, carpeting, tools, millwork, doors, lumber, flooring, windows and 
most items used in remodeling projects.  Items must be in very good, useable condition and 
are subject to approval upon visual inspection.  They do not accept broken windows, used 
carpets, inoperable appliances, materials or items containing lead-based paint or asbestos, 
toxic materials or window coverings.   
 
Donated items are sold to the public with new items sold at 50% off retail price while used 
items based on age and condition will be up to 80% off.   All profits from the Habitat ReStore 
support the Greater Fox Cities Area Habitat for Humanity which then uses these funds to 
build simple, decent, affordable housing in the Fox Cities Area for families in need. 
 
Associate Director of Greater Fox Cities Habitat for Humanity ReStore and Fox Valley NARI 
Director, Amy Ristow, will welcome all our members and guests.  Amy will briefly talk about 
Habitat for Humanity and the ReStore and then provide everyone an opportunity to network 
and view the store.  In addition the Fox Valley NARI Board will be  
available to answer any questions about the new Fox Valley NARI  
website.  Now that everyone has had an opportunity to view the site,  
we can address questions, demonstrate and discuss benefits and 
features for you, your business and the consumer.  Dinner will be  
catered by Plum Hill, LLC.     

This dinner meeting is open to all members, their business partners and guests.  Advanced 
reservations are required.  Please RSVP your attendance and that of any other business 
partners or guests to Lee Nimmer no later than the end of business on Monday, May 18.   
Payment can be paid upon registration at the meeting.  Make checks payable to Fox Valley 
NARI.  Lee Nimmer can be reached at 920-766-3900 or by email at lnimmer@amfam.com    

Gathering: 6:00 pm – Dinner and Networking: 6:30 pm – Program Immediately Following 
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P.O. Box 1152 
Appleton, WI 54912-1152 

920-832-9003 
 

Info@remodelfoxvalley.com 
 

www.remodelfoxvalley.com 
 
����

� � � � � � � � � � � � � � 	 �� � � � � � � � � � � � � � 	 �� � � � � � � � � � � � � � 	 �� � � � � � � � � � � � � � 	 � � �� �� �� � ����
����

President ���� ����Lee Nimmer 
Lee Nimmer Insurance Agency 

920-766-3900 
lnimmer@amfam.com 

����
Vice President ����  Paul Welhouse, CR, CAPS 

Welhouse Construction Services, LLC 
920-841-2643 

paulw@welhouseconstruction.com 
 

Treasurer ����  James Willey, CR 
Mosquito Creek, LLC 

920-810-2106 
mosquitocreek@new.rr.com 

 
Secretary ����  Diane Welhouse 

Welhouse Construction Services, LLC 
920-585-4794 

dianew@welhouseconstruction.com 
�

Director ����  Glenn Steuber  
Home Depot East 

920-734-8134 
gsteuber@new.rr.com 

 
Director ����  Ryan Petersen 
Keith Petersen Plumbing 

920-687-9272 
rk-petersen@sbcglobal.net 

 
Director ����  Amy Ristow 

Greater Fox Cities Area Habitat for Humanity 
(920) 205-1203 

aristow_hfh@gwicc.org 
 
 

Newsletter Editor ����  Diane Welhouse 
Welhouse Construction Services, LLC 

920-585-4794 
 
The Fox Valley NARI Chapter publishes the Fox Valley NARI Chapter Newsletter on a 
monthly basis.  Copyright© 2009.  All rights reserved.  For reproduction or reprint 
requests, please contact the Editor.   
 
The statements or views expressed in the Fox Valley NARI Newsletter are those of the 
authors and may not necessarily reflect the official policy or views of the Fox Valley NARI 
Chapter.  No endorsements of those should be inferred unless specifically identified as 
the official policy of the Fox Valley NARI Chapter.  The publication of any advertisement 
is not to be construed as an endorsement of the product or service offered unless the ad 
specifically states that there is such endorsement or approval. 

Pella Power of Yellow Pro Expo 2009 
 

Fox Valley NARI will be exhibiting at the annual Pella 
Power of Yellow Pro Expo Thursday May 14 from 3:00 pm 
to 8:00 pm.  This is a trade show type event for builders, 
remodelers, general contractors, designers and architects.  
During the event there will be demonstrations, giveaways, 
national speakers, presentations, select outside vendors 
and of course booths’ showcasing everything Pella has to 
offer.  Last year this event drew over 425 guests and it is 
anticipated that number will grow this year!  Our goal will be 
to continue to inform the community about the Fox Valley 
NARI and gain new members!   
 

Fox Valley NARI Chapter Members  
Obtain National Responsibilities 

 
Congratulations to James Willey, CR and owner of 
Mosquito Creek Home Renovations and Outdoor Living, 
LLC.  Jim has recently signed an agreement with NARI 
National to be one of their education program speakers.  
His first assignment will be leading the next Green 
Education Program - Go Green with NARI a Green 
Remodeling certification program starting June 8. 
 
Congratulations to Paul Welhouse, CR and owner of 
Welhouse Construction Services, LLC.  Paul has been 
asked to participate in the Universal Design Certified 
Remodeler (UDCR) development effort.  This new program 
is expected to be launched August 2009.  Paul will be part 
of a NARI National committee developing and designing 
course material and the certification exam.  This is Paul’s 
second assignment of this nature.  In the past Paul has 
been part of a similar committee developing materials and 
exams for the Certified Remodeler program.   
          

Are You Using Your NARI  
Membership to its Fullest? 

 
Have you placed the NARI logo on your business card, 
letterhead or advertising and marketing materials?  Do you 
have a window sticker or magnet stating you are a NARI 
member on our vehicle and/or place of business?  Have 
you ordered through NARI National Store publications like 
“How to Select a Remodeling Professional” or “Renovate 
Right – Important Lead Hazard Information” to help your 
customers and sell your services?  Have you updated your 
business listing on the NARI National website?  Have you 
completed your advertising agreement for the Fox Valley 
NARI website?  These are just a few examples of ways 
your NARI membership can benefit you.  What are you 
waiting for?  In tough economic times use your NARI 
membership to help set your business apart from the rest 
of the competition.  For NARI marketing items contact 
NARI National at 800-611-NARI (6274) or on line at 
www.nari.org.     
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� � � � � � � � � �� � � � � � � � � �� � � � � � � � � �� � � � � � � � � �  
 
Fox Valley NARI needs your help.  All non-profits big and small depend on the support of the 
membership to assist in developing and growing the organization.  We have made many  
positive strides so far this year and we have many more to make.  The next element to grow 
our Chapter is to extend our Board of Directors through committees.  We have begun to  
develop committee structure that will be finalized this summer with the development of a  
strategic plan.  These new committees will require Committee Chairs and Committee Members.  Currently our seven 
person board has acted in the best interest of its members, but fully recognizes that strength in numbers is the key 
to growth.   This is your Chapter!   We need your involvement by volunteering to share your thoughts and ideas to 
help this Chapter be everything you need it to be for your growth, development and business needs.     
 
At this point we anticipate committees for Nominating/Leadership and Development, Finance, Marketing/Public 
Relations, Membership/Ambassadors, Education/Certification, Awards and Fundraising.  These committees will 
become important parts of our organization and how we function.   If you would be interested in chairing one of 
these committees or serving on a committee, please contact me to discuss details. 
 
Additionally, our board of director’s elections will once again take place in December.  It may seem early to begin 
talking about year end, but before we know it, another year will be passing us by.  We are looking for members who 
would be interested in serving in officer or director positions.  If you have a passion to see our Chapter continue to 
grow and succeed, consider becoming involved at the board level.  I can promise you that you will get more out of 
this than you put in.  In the mean time, although we will not have General Membership Meetings in June, July and 
August, your board of directors will continue to act on your behalf and make sound decisions throughout the 
summer.  Our general membership meetings will begin again in September.  I look forward to seeing all of you at our 
annual golf outing June 12 at High Cliff Golf Course!   
 
I hope to see all of you at our next General Membership meeting! 
 
Lee Nimmer 
President 
 

 

� � � � � � � �� � � � � � � �� � � � � � � �� � � � � � � � � � � � � � � � 	 � �� � � � � � � � 	 � �� � � � � � � � 	 � �� � � � � � � � 	 � � ����
         

May   National Home Improvement / Remodeling Month 
 
May 10   Mother’s Day 
 
May 12   Fox Valley NARI Board of Directors Meeting    5:00 pm 

    Plum Hill Café, Kaukauna 
 
May 20   General Membership Meeting, Appleton Habitat ReStore   6:00 pm 

    Greater Fox Cities Area Habitat for Humanity ReStore 
 
 May 25   Memorial Day 
 

May 27 – 29  National Green Builders Products Expo 
    Las Vegas 
 

June 9   Fox Valley NARI Board of Directors Meeting    5:00 pm 
 
 June 12   9th Annual Fox Valley NARI Golf Outing     11:00 am 
    High Cliff Golf Club 

 
There are no General Membership Meetings in June, July or August.   

We look forward to seeing you at the 9th Annual Fox Valley Golf Outing June 12! 
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Special thank you to the following members who have renewed their membership! 
 

�  East Wisconsin Savings Bank  �  Fox Valley Technical College 
�  Sullivan’s Cleaning & Restoration �  Lee Nimmer Insurance Agency  
 

� � � � � � � 	 � � � � �� � � � � � � 	 � � � � �� � � � � � � 	 � � � � �� � � � � � � 	 � � � � � ����
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Recent News: www.nari.org/media/releases 
 
����  NARI Insurance Advantage, 4/29/09  
����  NARI Radio podcast: Deciphering the recent LIRA report, 5/1/09 
����  Home Depot Pledges More Than $300,000 in Scholarships, 5/14/09 
 
Don’t forget to visit the NARI Learning Center at www.nari.org/learning or www.greenremodeling.org for more 
information on education opportunities!  

Get in the Swing with the 9th Annual Fox Valley NARI Golf Outing 
Friday June 12, 2009 

 
The Fox Valley NARI largest outing and fundraiser of the year is fast approaching!   

Are you involved yet?  If not, now is the time! 
 
Do you golf or know anyone who enjoys an afternoon at the links?  Tee times are filling up fast so submit your entry 
or get your foursome together and have a fun afternoon at High Cliff Golf Course.  The outing is open to anyone so 
bring co-workers, suppliers, business partners, family or friends.  For $80 per person they will enjoy a fun filled 
afternoon of 18 holes of golf with cart in a shotgun scramble format.  There will be goody bags for everyone and 
surprise challenges on the course to win cash and prizes.  There will also be various prizes awarded for your skills 
on the course.  After golf there will a cocktail hour and family style dinner full of more opportunities to network and 
take home prizes and gifts.  What a great way to spend a Friday afternoon and evening!          
 
Not a golfer?  No problem!  We have many volunteer opportunities available!  Pending your schedule, in the morning 
we have setup and registration.  In the late afternoon and evening we have dinner setup, auction and raffle prize 
setup and selling of raffle tickets.  If you have most of the day available and would enjoy an afternoon relaxing on 
beautiful High Cliff Golf Course meeting and networking with people, we have several hole challenges that need 
administration.  Bring a friend and enjoy the afternoon outdoors helping Fox Valley NARI raise funds!  Volunteers will 
be treated to a complementary dinner after the outing.       
 
So you’re not a golfer and other commitments will keep you from volunteering.  We still have opportunities for you to 
be involved!  Be a sponsor or donate prizes, raffle items or gifts.  There are many ways to advertize your business 
by sponsoring a hole, the front or back nine holes, beverages or carts.  How about donating a hole prize, an auction 
item or raffle item.  If your business doesn’t have items to provide, feel free to make up gift baskets with your 
business name on it!  We are also looking for items to fill our golfers’ goody bags (this will require a minimum 
quantity of 72).   
 
The following pages of this newsletter are the golf registration form and sponsorship forms.  If you have any 
questions, wish to discuss other sponsorship opportunities or donations or have an interest in signing up to 
volunteer; please contact Paul Welhouse, Golf Outing Chair, at 920-841-2643.  We look forward to seeing you at the 
golf outing!  FOUR!! 
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History in the Making - Fox Valley NARI Goes Live on the Web!   
 
For Fox Valley NARI this is history in the making.  For the first time the Fox Valley NARI chapter has its very own website 
www.remodelfoxvalley.com.  Last fall the Board of Directors determined a website was an important value to our chapter, 
members – personally and for their businesses, and the consumer.  The site launched last month and was debuted at the 
April General Membership Meeting.  At the meeting and since then we have received great response to the site and a lot 
of questions.  To help communicate about the website and share information we have created the “frequently asked 
questions” list.   
 
Q. What is the purpose of the website? 
A. The main purpose of the website is to continue to brand NARI in the community.  Fox Valley NARI wants to be our  
communities “go to” resource for home remodeling/improvement information, products and services.     
 
Q. Why was the site launched and the payment on-line feature does not work? 
A. The website was ready for launch except this item.  This is the most difficult aspect to develop in terms of complete forms and 
payment for accurate and secure financial transactions.   The board along with our developers at PCA Web Design decided not 
to hold up the launch over this feature.  We wanted to start aligning the community and consumer with Fox Valley NARI and our 
members.  The online payment section is a benefit to our members and something we have never had.  Since it didn’t impact the 
consumer we moved forward.  Knowing it is an important function to our members, we continue to work on this functionality and 
the feature will be up and running first part of June.  Thank you for your patience!       
 
Q. As a member how come I can’t obtain a membership directory easily? 
A. We have heard your request and responded!  Now you can obtain the membership list directly without having to use the Find a 
NARI Pro section.  Where ever you are on the site simply place your mouse over the For The Trade menu item and in the options 
list is a new link Membership Directory.  Clicking on Membership Directory will take you to the full membership list.   
 
Q. Shouldn’t the membership just be listed without having to “pick a specialist category” or do any kind of search under Find A 
NARI Pro? 
A. Like every website, each person visiting the site has a specific and unique purpose for their visit.  If a consumer wants to find a 
professional for their specific need, they want to do so quickly and easily.  An immediate listing of potentially hundreds of 
businesses does not meet the needs of the consumer.  It also does not help the advertising of our members.  It becomes a 
laundry list of business that the consumer will never look through.  If they wanted a laundry list they would have used the 
phonebook.  This is the advantage of technology and websites - people get what they want fast.  The average consumer seeing 
an upfront list of all our members will be overwhelmed and leave the site or conduct the specific search.            
 
Q. How does the advertising program work and why should I participate? 
A. Like any advertising program you pay for additional consumer exposure.  As a member of Fox Valley NARI you automatically 
receive a “white page listing” on the website.  This listing consists of standard business information excluding logo and website 
address.  Consumers can find your business through the full membership listing, zip code search and alphabetical search.  The 
advertising program and benefit allows consumers to find you based on their specific need and what you specialize in (i.e., 
plumber, kitchen remodeler, additions or staircase, etc.).  Your business also gets the ability to advertising in up to 15 zip codes 
you serve besides your business address zip code.  In the zip code search, program members receive top listing before the 
general membership.   Your listing will also contain a hyper link right to your website if applicable, your logo and a brief 
description about your business.  For as little as $10 a month, your business can be directly in front of the consumer searching 
our website.              
 
Q. How does not being a Certified Remodeler (CR) (or any other NARI certified professional) affect my listings if I advertise? 
A. Not having a NARI certification does not affect the membership directory or advertising program.  Every member regardless of 
NARI certification is automatically listed on the website as a chapter member.  The advertising program provides additional 
opportunities to be recognized for the type of work you specialize in or the areas which you do business.  It also provides the 
consumer immediate information about your company, your logo and a direct link to your business website – all regardless of 
certification.  Certified Remodelers or any other NARI certified professional obtains the additional benefit of being recognized on 
the pages related to or discussing NARI certification.     
 
Q. How does the Zip Code listing work in the advertising program? 
A. The paid advertising program allows your business to select up to 15 zip codes to advertize in.  A zip code with the same first 
three numbers is considered one zip code (i.e., all 549** counts as one zip code).  Wisconsin has few zip codes under this 
formula.  Choosing 15 zip codes carefully, a business can place themselves in advertising throughout Wisconsin, if they choose 
to do that and are willing to service all those areas.  The zip code search is just another means for consumers to find businesses 
and services in their area. 
 
Q. Why didn’t every member get a chance to be on the website before the site was launched? 
A. Every member is on the website under the “list all members in this chapter” and “zip code” search.  We put on the website the 
available information we had like email addresses and hyper links to business websites for a trial period until all members could 
view the website and choose to participate in the advertising package.  We were unable to link everyone to all searches.  We felt 
this was a fair compromise in attempting to have our members sign up for advertising on a product not seen.  All hyper links to 
business websites will be removed starting June 1 for anyone who is not participating in the advertising program.      
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Greening This Old House 

 
By Bryan Walsh, Thursday April 23, 2009; TIME.com 
 
Would Abraham Lincoln have gone green?  Frank Milligan thinks so.  Milligan is the director of President Lincoln�s 
Cottage, a Gothic Revival mansion on a breezy hill a few miles from the White House, where Lincoln and his family 
sought relief from the summer heat during the Civil War.  The cottage and its surrounding buildings were made a 
national monument in 2000, and in preparation for its opening last year, the National Trust for Historic Preservation 
carried out a multimillion-dollar renovation.  But preservationists didn�t just restore the buildings.  They greened 
them, beginning with the Beaux Arts house next door that now serves as a visitors� center.  Renovators kept 98% of 
the house�s existing walls, roofs and floors and used recyclable material for the rest.  Large windows were put in to 
reduce the need for artificial lighting, and low-flow plumbing was installed to cut water waste.  The renovations 
earned the visitors� center a gold rating from the U.S. Green Building Council--and made the site a model for historic 
buildings in need of a face-lift.  "Lincoln was always ahead of his time," says Milligan. "And going green is the 
future.” 
 
When we think of green buildings, we tend to think of new ones--the kind of high-tech, solar-paneled masterpieces 
that make the covers of architecture magazines.  But the U.S. has more than 100 million existing homes, and it 
would be incredibly wasteful (not to mention totally unrealistic) to tear them all down and replace them with greener 
versions.  An enormous amount of energy and resources went into the construction of those dwellings.  And it would 
take an average of 65 years for the reduced carbon emissions from a new energy-efficient home to make up for the 
resources lost by demolishing an old one.  So in the broadest sense, the greenest home is the one that has already 
been built.  But at the same time, nearly half of U.S. carbon emissions come from heating, cooling and powering our 
homes, offices and other buildings.  "You can�t deal with climate change without dealing with existing buildings," 
says Richard Moe, the president of the National Trust. 
 
With some exceptions, the oldest homes tend to be the least energy-efficient. Houses built before 1939 use about 
50% more energy per square foot than those built after 2000.  The main culprit?  Tiny cracks and gaps that expand 
over time and let in more outside air. 
 
Fortunately, there are a tremendous number of relatively simple changes that can green older homes, from historic 
ones like Lincoln�s Cottage to your own postwar abode.  And efficiency upgrades can save more than just the earth; 
they can help shield property owners from rising power costs.  Moreover, a nationwide effort to improve existing 
buildings could create hundreds of thousands of green jobs.  (In addition to using less raw materials, renovations are 
often more labor-intensive per dollar spent than new construction is.)  "There�s an enormous opportunity here," says 
Lane Burt, an energy-policy analyst with the Natural Resources Defense Council.  "Energy efficiency is a way to 
spend now to create jobs, while still saving down the line." 
 
The stimulus package includes some $8 billion for weatherization programs for low-income households, but that will 
cover only a small slice of the country�s housing stock.  To promote the greening of existing buildings, the National 
Trust last month launched the Preservation Green Lab, a think tank based in Seattle, and is working with members 
of Congress to pass energy-efficiency legislation that would increase rebates and subsidies to cover as much as half 
the cost of a green retrofit.  Such incentives are vital.  Although lower utility costs mean upgrades will pay for 
themselves over time, the up-front cost of better insulation or double-pane windows can be prohibitive, especially 
during a recession. 
 
In the meantime, you can make small changes to begin greening your home. You don�t need solar panels or rooftop 
wind turbines. You just need a good caulking gun.  Start by thinking of your house as a submarine, and plug the 
leaks in your walls, doors and windows.  Be sure to insulate the attic and the basement, since up to 20% of energy 
costs can come from heat loss in those spaces. A home energy audit is also a good idea; energysavers.gov details 
how to do one yourself as well as how to go about hiring a professional.  So be like Lincoln and savor the summer 
breezes, but avoid winter drafts. 
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NARI Educational Programs 

Universal Remodeling – Creating Comfortable and Accessible Homes - NARI�s Universal 
Remodeling education program will provide you with the tools to sell and conduct remodeling projects that are based 
on Universal Design principles. These types of projects are attractive not only to those who wish to age-in-place but 
also families with special needs and families that are forward thinking. You will learn the seven principles of 
Universal Design, how to interview clients with an understanding and consideration of their special needs, and finally 
the how-to of building these projects. Enroll now! Participation is limited to the first 15 students. We look forward to 
"seeing" you in class. 
The primary texts included as part of the course materials are Universal Design for the Home: Great-Looking, Great-
Living Design for All Ages, Abilities, and Circumstances by Wendy A. Jordan. A spiral bound program book outlining 
each chapter, along with several supporting references, and a Universal Design video presented by The Ohio State 
University. 

Enrollment for the next three sessions starting May 19 and July 14, 2009 is open now!  Program consists of 
four weekly meetings from 2:00 pm to 4:00 pm CST, conducted via Webinar  
 
Cost: $295 for NARI Members and $395 for Non-Members 
http://www.nari.org/education/universal_remodeling.asp  - Click here for information and application 
 

 
NARI Certification Programs 

Go Green with NARI - Green remodeling is one of the hottest (and hotly debated) topics in the industry. NARI 
has rolled out a green remodeling education program. NARI�s green remodeling program is multi-faceted, focusing 
on energy efficiency and conservation, indoor air quality, efficient use of resources, recycling of demolition material 
and renewable energy sources, among other topics. The program will run for 12 weeks with a 2-hour class weekly. 
Each class will address specific topics such as building science application, green remodeling guidelines, solar 
applications, appliance selection and marketing a green business. This class can be the first step in moving your 
company into the business of green remodeling. The course is designed to provide you with a solid foundation in 
Green Remodeling and allow you to start practicing today.  The primary texts will be included as part of the course 
materials along with a CD-ROM that contains links to additional references and resource materials as well as links to 
green product suppliers. Course size will be limited to 20 people to enable active participation by all attendees.  

Due to popular demand new sessions added!  Next Series Begins Thursday, June 8, August 20 and 
September 15, 2009 - Registration Now Open!   
 
Cost: $495 for NARI Members and $695 for Non-Members  
E-mail info@nari.org to be put on the email list and/or waiting list.   All applications should be faxed or mailed to the 
NARI office: NARI, 780 Lee St., Suite 200, Des Plaines, IL 60016, Fax (847) 298-9225. 
 
 
Webinars 
 
 Scheduled: 
 

����  June 1 - 10 Steps to Becoming More Profitable Construction Business by Leslie Shiner 
 
 On Demand: 

 
����  “ Burned Out? Life’s Too Short! by Tim Failer 
����  Financing for Profit by Patrick O’Toole 

 
More information about these and other year-round learning experiences visit NARI’s Learning Center at 
www.softconference.com/nari   
 


